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A Strategic Decision

The challenge: Getting your strategic messages out there in the

most consistent and cost-effective ways possible. Special advertising
sections provide an ideal answer. Some of the world’s largest and most
innovative companies are turning to Green Car Journal for its creative and

high value sections, conveying strategic messages to an influential audience.

v’ High-profile coverage
in the magazine issue

v" Promotes position as
industry leader

v' Gain the attention of
the nation’s top media

v Outstanding reprints
for future promotions




Some advertisers, like American
Honda, have used their special
advertising section to launch a
regular publication — in this case
the Honda INSIGHTS newsletter.
Green Car produces this as a
custom publishing project on a
bi-monthly basis.

Honda special advertising section in Spring 2004 magazine



Raise Your Profile
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Publicly-traded companies with leading-edge
technologies have found Green Car Journal
advertising sections ideal for their product and
corporate communications. Reprints make
excellent inclusions in investor packages.



An Online Bonus -
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Advertising sections get

additional exposure on the
magazine’s informative website,
Green Car Journal Online. Sections
are resident on www.greencar.com
and presented in PDF format for
easy viewing.



A “Must Read”

People are drawn to Green Car Journal
not only because of its interesting and
colorful features, but the intriguing
dialogue presented by top business,
environmental, and opinion leaders in
each and every issue.

RAY BRADBURY SPEAKS OUT
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Who Reads Green Car Journal

e The nation’s top business, environmental, auto,
and general media — print and broadcast

e Auto industry leaders, influencers,
environmental groups, major NGOs

o Political leaders, legislative staff,
state/federal regulatory agencies

e General consumers — single
copy buyers and subscribers



Your Section...Your Story

e Sections provide an innovative approach to product,

corporate, and government communications goals

« All aspects of production — from conception and
writing to final design — are handled by Green Car

« Special cost-effective section rates apply

» Reserve your space today to tell your story in a
compelling, high value advertising section
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